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ABSTRACT

The rapid development of Internet-related technologies has already had a major impact
IT education. Given the current pace of change, the impact on traditional
Computer-Assisted Instruction (CAl) is bound to be very significant. In order to ensure the
effective promotion of the integration of information technology and socia education, and of
lifelong learning, since 1998 social education agencies under the Ministry of Education have
been using museum resources to produce CD-ROMs for on-line learning. So far, a total of
23 web-titles have been completed. However, the rapid pace of change in Internet-related

technologies has had a significant impact on CAI design philosophy.

With the above mentioned, this study attempts to gain an understanding of the
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environmental factors (both internal and external) affecting the use of web-titles by primary
school teachers, making use of the Technology Acceptance Model (TAM). 375 usable
respondents were collected. The Structured Equation Model (SEM) was adopted to establish
an acceptance model with respect to primary school teachers’ acceptance of on-line education.
The results of the study revealed that the fit between the acceptance model and the observed
data fell within the acceptable range. Moreover, there was a significant positive correlation
between ease of use and usefulness, negative correlation between subjective disapprova with
teachers openness to using web-titles.
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