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Abstract

Due to the characteristics of alowing anonymous users on Internet to send messages and
spread to the public make an environment incubating enormous rumors. It is not an unusual
event that rumors appear on the Internet. In the past, rumors need word of mouth to spread. This
restricts the diffusion of rumors. However, rumors are as popular as Internet and now they
could be found in all place having computers because of the rapid development of Internet.
Many attributions of Internet could help the dispersing of rumors. It is worth for conducting
studies for thisissue. This study explored the related theory background and cases of Internet
rumors. After that, this study collected 95 cases of Internet rumorsin Taiwan and used content
analysis to describe the profiles of Internet rumors. Thiswould be useful for understanding the
overall situations of Internet rumorsin Taiwan.
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